pressrelease

075p/2009 | 2009-10-12 | 1/1

Strong partners: ppi Media expands partnership with
SAP

ppi Media and SAP present joint strategy at the IFRA Expo 2009
in Vienna

ppi Media is the newest member of the SAP Extended Business Program. In
its role as member, the Hamburg-based software company will expand its
range of services to include consulting services for SAP Advertising Sales
for Media.

ppi’'s new range of services cover both consulting, installation and maintenance of
technical and ad booking systems from one source and the integration of partner
systems in existing production workflows at media companies. Together with its
long-standing partner and the SAP system vendor arvato systems GmbH, ppi is
systematically pressing ahead with the new services and organizing its first pilot
projects.

ppi Media, a subsidiary of manroland AG, and SAP have been working together
successfully for a number of years. The target of achieving maximum automation in
the ad workflow in newspaper production has created a bond between both
partners. For more than 20 years ppi Media has developed the technical solutions,
while SAP supplies the ad booking system IS-M/AM. “The integration of both
system environments has become a standard process for us, so an official
partnership between ppi and SAP is therefore the logical consequence,” says
Norbert Ohl, COO of ppi Media.

“Enhanced cooperation between SAP, ppi and arvato offers small and medium-
sized companies unparalleled growth potential. On the one hand, ppi invests its
know-how and experience in the cooperation with arvato and SAP, while on the
other hand, they benefit from SAP’s ecosystem. A partnership that all parties alike
will benefit from,” explains Andreas Pfingsten, Media Industry Director at SAP.

ppi and SAP at joint stand

The IFRA Expo 2009 in Vienna is the leading international trade fair for the
newspaper industry. From October 12 to 15, SAP will give an exclusive
presentation of its own media solutions at ppi Media’s stand — B310. Trade visitors
will therefore be able to meet both partners in one location.
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Joint strategy: ppi Media and SAP expand their cooperation. | © ppi media.

manroland

manroland AG is the world's second
largest printing systems manufacturer
and the world's market leader in web
offset. manroland employs almost 8,700
people and has annual sales of some
Euro 1.7 billion with an export share of
80%. Web fed and sheetfed presses
provide solutions for publishing,
commercial, and packaging printing.
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This press release contains projections for the
future based on the well-founded assumptions
and prognoses of the management of
manroland AG. Though management believes
these assumptions and estimates to be correct,
actual developments in the future, as well as
actual operating results, may deviate from
those put forward by management due to
factors beyond the control of the company,
such factors to include, for example, fluctuating
exchange rates, changes within the graphic arts
industry, or any other unforeseen economic
and/or market transformations. manroland AG
makes no guarantees that future developments
and/or future operating results will match any of
the numbers and/or statements put forth in this
press release, and assumes no liability if such
situations arise. Furthermore, no responsibility
is assumed for updating any of the statements
and/or figures contained herein.
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